[bookmark: _w38a9vuq19m]On-Page SEO Cheat Sheet: Best Practices for Page Optimization
Use this quick-reference guide to optimize your web pages efficiently and effectively for search engines and users.

[bookmark: _288g9mw449w9]1. Title Tags
· Length: Keep under 60 characters to avoid truncation.
· Keyword Placement: Include primary keyword, preferably near the beginning.
· Unique and Descriptive: Avoid duplicate titles across pages.
· Compelling Call-to-Action (CTA): Use action words or unique selling points (e.g., “Free Guide” or “Updated 2024”).

[bookmark: _mf9hyllt3sql]2. Meta Descriptions
· Length: Aim for 120–160 characters.
· Keyword Usage: Include primary and secondary keywords naturally.
· Engaging Copy: Write concise, enticing summaries with a CTA (e.g., “Learn how to optimize your SEO today!”).
· Avoid Duplication: Create unique descriptions for each page.

[bookmark: _jy14u48mhzqg]3. Headings (H1–H6)
· H1 Tag: Use only one per page, focused on the primary keyword.
· Subheadings (H2–H6): Use to structure content and incorporate secondary keywords.
· Readable and Clear: Make headings concise and relevant to the content.

[bookmark: _hjns6v7z87wd]4. URL Structure
· Short and Descriptive: Use clear, concise URLs that reflect the content (e.g., /on-page-seo-tips).
· Include Keywords: Incorporate the primary keyword naturally.
· Avoid Stop Words: Remove unnecessary words like “and,” “of,” or “the.”

[bookmark: _rv3c1bgmt442]5. Content Optimization
· Primary Keywords: Use naturally within the first 100 words and throughout the content.
· Secondary Keywords: Include variations and related terms.
· Content Length: Match or exceed the top-ranking pages, typically 1,500–2,500 words for in-depth topics.
· Readability: Write at a level appropriate for your audience; use short paragraphs and bullet points.
· Internal Linking: Link to relevant pages on your site to improve navigation and reduce bounce rates.
· External Links: Link to authoritative sources to add credibility.

[bookmark: _itc1q8cc8uea]6. Image Optimization
· File Names: Use descriptive filenames with keywords (e.g., on-page-seo-tips.jpg).
· Alt Text: Write keyword-rich descriptions for accessibility and image search ranking.
· Compression: Reduce file sizes with tools like TinyPNG or ImageOptim to improve loading speed.
· Responsive Images: Ensure images adapt to different devices and screen sizes.

[bookmark: _8cdyc8sgq5x4]7. Multimedia
· Videos and Infographics: Use to enhance engagement and improve time-on-page metrics.
· Optimization: Compress files and include descriptive alt text and captions.
· Hosting: Use platforms like YouTube or Vimeo for videos to avoid slowing your site.

[bookmark: _ivynj6920q8y]8. Schema Markup
· Rich Snippets: Implement structured data to enhance SERP visibility with reviews, FAQs, or events.
· Common Markups: Use FAQ, Article, Product, or LocalBusiness schema as relevant.
· Validation: Test your schema with Google’s Rich Results Test.

[bookmark: _yt9ec23fe3q1]9. Mobile-Friendliness
· Responsive Design: Ensure pages adjust seamlessly across all devices.
· Font Size: Maintain readability with font sizes of at least 16px.
· Clickable Elements: Space buttons and links for easy tapping.

[bookmark: _4tdoh2kqvgpw]10. Page Speed
· Load Time: Aim for less than 3 seconds.
· Core Web Vitals: Optimize Largest Contentful Paint (≤2.5s), First Input Delay (≤100ms), and Cumulative Layout Shift (<0.1).
· Techniques:
· Minify CSS, JavaScript, and HTML.
· Use Gzip or Brotli compression.
· Leverage a Content Delivery Network (CDN).

[bookmark: _d3uyqzjjvnm1]11. Keywords in Metadata
· Title Tag: Use the primary keyword.
· Meta Description: Incorporate both primary and secondary keywords.
· Image Alt Text: Add descriptive keywords.
· Headings: Include keywords in H1 and subheadings (H2, H3).

[bookmark: _xd0xjlcph9br]12. User Engagement
· Internal Links: Encourage users to explore related content.
· CTA Placement: Add compelling CTAs at the top and bottom of the page.
· Interactive Features: Include quizzes, polls, or calculators to boost engagement.
· Readability Tools: Use tools like Grammarly or Hemingway App to refine content.

[bookmark: _dlt6ks80wwqt]13. Analytics and Testing
· Google Search Console: Monitor performance and fix issues.
· Google Analytics: Track metrics like bounce rate, time on page, and conversion rate.
· A/B Testing: Experiment with different headlines, CTAs, and layouts.

[bookmark: _tjbzpzs264yf]Top Tools for On-Page SEO
· Yoast SEO: Optimize metadata and readability (WordPress).
· Surfer SEO: Analyze content optimization for keywords and structure.
· Screaming Frog SEO Spider: Audit technical SEO and on-page elements.
· Google PageSpeed Insights: Improve load times and Core Web Vitals.
· Ahrefs or SEMrush: Identify keyword opportunities and analyze competitors.

[bookmark: _ie1a4rcj9myy]Pro Tips
· Focus on User Intent: Ensure your content answers the user’s query effectively.
· Update Content Regularly: Refresh outdated posts with new information and trends.
· Avoid Keyword Stuffing: Use keywords naturally to prevent penalties.
· Track Results: Measure the success of your optimizations and adjust as needed.


